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THINK

Unique 
Selling 
Proposition



Sell your project idea

1. Partner A: Present your idea using your USP.  

Partner B: Provide feedback.

2.  Repeat step 1 with the roles reversed

6 minutes



THINK

framing



90% 

SUCCESS!

FAILS 

1 in 10 times!



In a year, 1 hectare of 
drained peatland releases 
60 tonnes of CO2

In a year, 1 hectare of 
drained peatland releases 
60 tonnes of CO2



That’s the equivalent of driving

500,000 km

Source: CANAPÉ



Talk about the

BIGGER PICTURE



Present

Future  



Crime in Addison

Preying like a 
BEAST

Spreading like a 
VIRUS

Thibodeau & Boroditsky / Stanford University 2011

reform

punishment





Frame your idea

1. Consider how to frame your project using ‘big 

picture’ context, numbers, comparisons, or 

metaphors.  

2. Partners present and discuss their ideas.

6 minutes



THINK

storytelling



The Heider-Simmel illusion



Classic story structure

protagonistst

Climax

Tough problem

Things get tougher…

Mission impossible…

Microstory: 
Situation, Struggle, Solution

Goal
st



UDO: Use it, Don’t Own It.



Tell your story

1. Tell your story to your partner. The partner 

provides feedback.

2. The partners swap roles & repeat step 1.

8 minutes
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The best way to 
predict the future 

is to create it
- Abraham Lincoln


